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UNIT 3  |  CHAPTER 9 • Lesson 14 • How should we evaluate trade-offs when considering different solutions?

Yogurt brand
Nutrition  

information Brand description

Protein: 8g
Carbohydrate: 4g
Fat: 3.5g 
Added Sugar: 3g

Brand A yogurt uses milk from cows on family-owned farms. Cows 
on these farms are pastured-raised and eat a majority grass diet. 
Farmers who supply milk and farmers who harvest strawberries are 
paid fair-liveable wages. Brand A also donates 10% of profits toward 
nutrition education programs in public schools.

Protein: 5g
Carbohydrate: 11g
Fat:  3g
Added Sugar: 10g

Brand B yogurt is committed to producing yogurt sustainably. They 
help conventional farmers learn about and implement farming practices 
that maintain nutrient levels in the soil. Brand B yogurt company also 
donates 10% of their profits to environmental organizations.

Protein: 10g
Carbohydrate: 5g
Fat:  2g
Added Sugar: 4g

Brand C yogurt uses completely compostable packaging and is 
committed to reducing waste and using 30% less water and 25% 
less power during the yogurt production process within the next  
5 years of operation. 

Protein: 15g
Carbohydrate: 8g
Fat:  4g
Added Sugar: 7g

Brand D partners with farmers who prioritize and embrace growing 
and harvesting methods that regenerate and restore the resources 
in the land rather than depleting them. Small batch production with 
high quality ingredients also ensures taste and nutritional standards 
are met.

Protein: 10g
Carbohydrate: 4g
Fat:  3g
Added Sugar: 2g

Brand E yogurt is a local brand and only uses ingredients from local 
farms and works with farmers to use imperfect looking strawberries 
that would otherwise be unable to be sold. Brand E also uses honey 
from local bee farms to sweeten their yogurt rather than high fructose 
corn syrup.

Choose the Yogurt
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Look carefully at each brand of yogurt’s description and nutritional information. Show the criteria you feel each brand is meeting using the 
Venn diagram. 
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Rank your choice of yogurt for the event below:

________ 1st Choice ________ 2nd Choice _________ 3rd Choice________ 4th Choice ___________ 5th Choice

For your 1st and 2nd choices justify your decisions by answer the following questions:
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1st Choice 2nd Choice

Briefly explain why you made your choice.

What part of the food system will your 
choice impact?

What science ideas provide evidence that 
your choice will impact sustainability?
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